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A NFhAeY R eriaiade o wE T Ak Fi(local area) | - TR
PRS- B AR AY RS - AL ThHR S B
% ld o FEHEA A BRERAE T A 1279 T 62 v? (20~100 = 1) > i B EEALL &
SERIPERY T FRLEP DGR AT LR Ty B A#H -
=~ Thaw | #3741 ¥ (Local based on marketing outlet)
F-fagg Thr af a3 28Rk msl ed gl - £
FIE EMPBENE LHen S48 R > ¢35 1 22487 ,ﬁ T
(DTC) ¥13%iE ¢ 4 i & (intermediated outlets) - 2 ¥ T3 34 8 3 /ﬂ 7 K

A

B (DTC) fic 50 DB if B SR~ i(roadside stands 0 & LB iE ) b))
g\, ¥ 7k (on-farm store) B BB wLFHEE E(CSAS) - @ ok i
B AR HE N R A ERTE CAREE RAHE

YRR EIFT] B3 02008 £ E R AR GHnd B35 48 @
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AM G SF FERBEHNT8% £ERE LN E E 5 1.5% - 2008
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71,200 @235 » $8.7 f& (2008) 22,600 @235 » $12 {& (2008) 13,400 {ER15 - $27 f& (2008)
115,304 @45 - $11.5 {8 (2012) 25,756 {ERRS% » $16 {& (2012) 22,615 {EER5 » $33.5 {& (2012)
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- P&/ \ih - &I
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(CSAs)

Sources: 2008 estimates (S. Low and S. Vogel, Direct and Intermediated Marketing of Local
Foods in the United States, ERR-128, November 2011); 2012 estimates (S. A. Low, et al.,
Trends in U.S. Local and Regional Food Systems: Report to Congress, AP-068, January 2015).
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B SRk R HE E T s M0 75,000 F <0 BEoT STERK R B4Rt
GEH AP SF T EELRFUP T EF LD R B R A
BoRGREIMIE RSP P REoAARASFELE

Ry FA F05e3 2012 255 14 § 4530 BRFE o i) § &
N8 133 mEAFL AT B LLY T F PR HEERLHH69%:
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7 6% i R HPEARERE T 8% F B RF NI MY F LML
BEE 9063 £~ v Ho e v oG FAfemd 2N e B4 &R
BEREF RS LRz~ - R 2 L2012 2 2R YR
ﬁﬁﬁmﬁ%’@ﬁé“iﬂﬁ%msﬁd P E T B o B sl
zﬂ ?3 jﬂzﬁ G HCIE I X P BB R A B H A s 2 /Ff SN E T
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AR $123,000
B $123k-$1M
B $1M-$2.5M
Bl S $2.5M

- F

Source: Low, et al., Trends in U.S. Local and Regional Food Systems: Report to Congress, AP-068,
January 2015. See also USDA, Census of Agriculture, “Average Value per Farm of
Agricultural Products Sold Directly to Individuals for Human Consumption: 2012” (Map
#12-M038), http://www.agcensus.usda.gov/.

W2 2012 & sy 4 345 % RIF

=~ Téap | K358 & (Local based on perceived attributes)

Vo R RASIRRE D VR AR R A HEE R AR
A S 2 A T Ay | ARdep@ivt - UL E X BT
NN B gk o el F RS S R A ] R R B
B~ 30 FHS AR AFEEE ORI TR A d A e ‘,?F%"’ﬂ#?”i' &R
?vf‘liﬂ’?:iﬁvﬁﬁmf:%ﬁ CHN A SR TR TR AR 248 G

PRI E AT I RFW R F R B RE T R blded T 318
ARFE - AFFY T iﬁﬁvil&ﬁ%#‘é;—

W FL R A 2 A2 finAe s AR BT T I
- ) A ARG T RE DR R ATER

)T O R B R AE A FRESAALE R B 4
Z)FUEREEAFRES A R
e)d MO RBREE R REF 2N A G4 F T K M

*ﬂ*

(
(=
(
(

7



¢

Bzt o @ A TR RO S P R
(T)F1E 2 Afr* P Fop e G5 “T'UDAARZTHS 3 5% 2
Gdﬂéﬁﬁwﬁﬁ*’%umwmﬁ%@ﬂﬁ“%jﬁgaﬁ

TWAEREN > ST E AL 2T
C)EBE@EAFDRRE o Bt 2 2 AT L RFR
(M ¥4 22 g E e P2 AXFRFELOLE > 13
(1) % it g ~ T 4

BFEER bR

Fobod A gER oy AGE A AP ) Fan L 2R Ar 4
PR R Rehi s o Fpta F3F S Ak SR e il B gt S
%ﬁﬂ%W%J?Lé¢%%*?%%&é¢M5&£@ﬂﬁ$%ﬂﬁﬁ»
BREAD R PAGnd A K oG A8%R * L AT F (IPM) RS > T8%
R EFREFORE(RE RS T BREDRFTELD? PR Sk
NW’M%%“ﬁ%i?%%’&k’%%ﬁﬂ@%ﬁ%ﬁ%é&’ﬁ?
FREEFORRLEFLIR
Mo eGP T AR a8 FREE - R BT T A

FAFHREE S ERLIP WA I - REB

f
R

FAFSY-fAlBZ I EILF RN

=gl
BxdmhHgRT LA L7 L 20 R
i

AR

o~ T A | BANERIE S a4 (Local based on potential to
address food deserts)

BB E R S 8 kb d o N BB T MES oA
HIRIEF BT > a0 s PR RE Y £ a8 > 40 T 3 40 5 (food
deserts) ;o BEZX & 4+ i) Hil § BN en 2 W& o A YA f F
AR EFE ST L AR 2 20088 EREEZRITRGH
VER TAEFRBRP RN EESEIEIRY RSSO T X

ﬁ“%%&iﬁw%iiﬁﬁ&\%%ﬁﬁﬁ Y s e R P

: R ERE £30an A L ¥£77 7 & %7 3+ % (Sustainable Agriculture Research and Education

Program, SARE) » 3%3 /€7 AFF Bz~ A ¢ I LEBIE 2R RF R 4
ARz ffokgm s uz 3;:#{%;1»%4 ﬂﬁf—m‘r&‘rﬁi;gﬁ@’r mTARFEE  F-BA
HRT T RS LT ZBAR P RBFES GRS LB AL g T o

8



SRR SR S P~ (CDC) Y &

- WP T R L E T

BHSRFREE NG, TN EEEATREEAT LSRR

P R B R AL B
ﬁ%&%%rwﬂw?ﬁ%ﬁ’Eﬁiﬁﬁﬁ%ﬁyﬁﬁﬁigé%:

i

3

b
R
[

A

- 3
S
‘3{-\%
Y
f_‘*
=t

(=) R ieAq e 2O e o AN B SRR S el L

(=) walzelh i PRI ALE B K

C)RBRFHBREPD s 4ol 23 & 083 5S04 RS 4 AL
AHBELEZ GHFELER LSRR

() seL 8 2 M 8 el

() ATF EHATEIFPREGTE ; W2

() BB ap Pt Sv%ﬂflﬁfﬁ’a‘?/ S HRLERNET FR -

M E AR AR 2 R S S LARE SRR 0 R
AGRAEE b SF 2 FES AFRA DS FOH LS e AL Lo
B it & (Willingness To Pay, WTP)& 7 7 $ &3 & 4
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bl AZT PR ERFAIRR AP ERLES SRP FAETN S
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Source: McFadden, et al., 2009.
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Rushing and Ruehle(2012) & % 44t 4 32 | 4 & phte % e 3
¢ IR 1T T0%h 2 fE e f\.i?i*”’j/iﬁlh AEkapi H**’me% * (]
4) - B S 5d i R F A RRAATEIR RS RERL 5 b 8 Y
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PEL G RNETEMALPWAR GFa L] SmY Y
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100%
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eeupEEr R BEER s 2 10% B8 10%
MR BN

Source: A.T.Kearney analysis, 2012.

M4 F 3 58as 52 mH

FRERRTTEHEY TR ESNERIN 1 (% RAEEEHA)

0o% (4'»;«-

80% /87 1% 68 p—

60% 57
FAEONES FRIZNFEXE SRIE ZEA TERARE — EBFRERE

Source: A.T.Kearney analysis, 2012.
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